








  

Show, ensuring 

publicity through 

show schedules. 

participants. The RA & HS provided staff 

to assist with the competition including 

administration team for registration, 

tickets and prize distribution and also 

Projects Manager Brad Ward to act as the 

competition liaison.  In line with branding 

design, sponsors and target audience 

were aligned with the scheduling detail.  

 

2 

Developing branding 

of campaign / working 

with designer on logo  

/ establishing web and 

facebook page to 

promote award  

A YouTube Clip was created with 

Ambassador Andrew ‘Cosi’ Costello as an 
example which showcased elements 

which were desirable in the competition. 

This was shared on social media outlets 

and within school presentations.  Jane 

McLean, graphic designer for 

AgCommunciators, worked with Sarah 

and Belinda to develop a promotional 

flyer and poster to advertise the video 

clip competition. There was a double 

sided A-4 flyer sent to schools and a one-

sided A-4 flyer for displaying on pin up / 

promotional boards. The design worked 

to capture the use of technology and the 

photograph used showed a farmer taking 

a photograph on his I-phone of a tractor 

and wide-line in a paddock prior to 

seeding. It was bright and colourful and 

provided the essential information of 

what the competition was about, how to 

enter and highlighted the valued 

sponsors. 

Branding is attached in the appendix.  

YES 

July 2015   

3 

Web design fees to 

establish web page 

and logo 

Note: Instead of developing a website 

specifically for the video clip 

competition, the competition was 

launched on the RAS website in June and 

all entries could only be completed 

online.  To enter participants were 

invited to enter online at 

www.theshow.com.au.  They then had 

to Select “Show Entries and Results” 
then “Online Entries” and then “Seed to 
Store – The Story of Australian Grain”.  

YES 

June  2015   

4 Printing flyers to assist 

in the competition 

promotion plus 

A4 and A3 flyers were developed and 

distributed to schools and Universities as 

follows:  

YES 

 

July 2015   



  

postage. Include cover 

letter. 

 A4 Seed to Store Posters PDF were 

sent to 180 teachers South 

Australian Secondary Schools, with 

printed flyers being distributed to 

local metro schools and regional 

schools during presentation trups.  

 A4 Seed to Store Posters and flyers 

distributed at: University of Adelaide 

– Waite and Roseworthy Campuses 

Flinders University of South 

Australia. UniSA – Magill Campus and 

TAFE SA – City Campus that include 

‘Tear-Offs’ with contact details.   
 

5 

Development of data 

base to advertise the 

competition to - 

calling groups and 

encouraging them to 

be involved, visiting 

schools / organisations 

/ Uni's etc and 

meeting with groups if 

required.  Engagement 

necessary to promote 

messages.  

The following promotional avenues were 

employed to ensure a wide reach of the 

initiative:  

 Distribution of advert to the RAS 

data base  

 Distribution of advert to schools 

linked to RAS.  

 Email advert to ATASA (Ag Teachers 

association of SA) 

 Email advert to all state University 

media departments and ag faculties  

 Email advert directly to SA 

agricultural secondary schools 

 Email advert shared amongst 

appropriate networks of PIRSA, 

Art4Agriculture, Future Farmers 

Network, SA Next Gen, AgEx Alliance, 

George the Farmer and PICSE.  

 Email advert to SAGIT.  

 Email advert to GRDC. 

 AgCommunicators Mail Chimp 

advert to school, community and 

relevant industry contacts.  

 Facebook – Royal Adelaide Show 

(RAS), SAGIT, GRDC 

 

 

 

YES 

 

September 

2015   

6 
Travel to organisations 

to promote get people 

on board.   

Secondary School Visits (full 

presentation including guests and Cosi) 

 Balaklava High School ~50Students  

YES 

 

September 

2015   



  

 Gladstone High School with students 

from Booleroo District School and 

Jamestown Community School ~180 

Students 

 Kadina High School with students 

from Moonta Area School ~330 

Students  

 Urrbrae Agricultural High School ~ 

250 Students  

 Oakbank Area School ~270 Students  

Grains Presentation (Sarah McDonnell)  

 Mt Barker Careers Evening students 

from Cornerstone, Eastern Fleurieu, 

Heathfield, Hills Christian, Mt Barker, 

Mt Barker Waldorf, Muraylands 

Christian, Oakbank Area School, St 

Francis de Sales, Birdwood High 

School  

 Birdwood High School ~40 Students  

 Rostrevor College ~30 Students  

 Nuriootpa High School ~30 Students  

 Prince Alfred Careers Information 

Evening (~200 students) including 3 

classroom presentations ~60 

students  

 

7 Development of media 

and communication 

campaign to promote 

competition outcomes 

i.e. Twitter links, 

media releases, 

newsletter articles, 

Ground cover article 

arranging radio 

interviews, gettign 

media on board.  

Note summary in communication 

section  

YES 

 

September 

2015  

8 

Follow up calls to 

chase entries  

Done.  YES 

 

September 

2015  

9 Providing support to 

video entrants - 

namely directing them 

to film best practice 

farmers 

Done.  All entrants were emailed and 

invited to view our stock footage library 

and chat with us about their entry.  

Follow up calls were made to remind 

them of entry cut off dates.  

YES 

 

September 

2015 



  

10 
 Receive a diverse 

array of competitive 

entries 

26 entries received which was a fantastic 

result.  Note the link to entries in the 

conclusion section.  

YES 

 

September 

2015.  

11 
Introduction of split 

category prizes. In its 

fledgling year, the 

competition had one 

open category.  

This criteria was addressed by creating 

two categories; “School Category’ and 
‘Community Category’. These boasted 
equal prize money with 1st Prize winner 

of each receiving $1000, Second 

receiving $150 and Third receiving $50.  

YES 

 

October 

2015  

12 

Reviewing five finalist 

entries and selecting 

finalists, arranging 

payment of awards, 

arranging certificates 

Belinda Cay and Sarah McDonnell 

reviewed the 26 entries and using the 

judging criteria selected the top 5 

entries for each category for review by 

the official judging panel.  The panel 

then selected, in order, the top 3 entries 

for each category.  

Certificates and RA&HS prize ribbons 

were arranged for all entrants. A 

congratulatory letters was also sent to 

each participant and all participants 

received free entry tickets from the 

RA&HS.  

YES 

August 

2015  

14 Judging:  Arranging 

judging day, getting in 

industry judges, 

Selecting blue ribbon 

winner (review of final 

videos, ensuring all 

participants have 

gained permission to 

post footage on web, 

arranging presentation 

ceremony)  

The judging panel comprised of Kathleen 

Allan (GRDC), Malcolm Buckby (SAGIT) 

and Andrew “Cosi” Costello from “South 
Aussie with Cosi” and Triple M radio 
station.  A criteria for judging sheet was 

developed to ensure clear and 

consistent judging. Attached in the 

appendix.  

 

YES  

September 

2015  

15 

Facilitation of event 

ceremony / arranging 

event. 2 x staff (one as 

MC other as 

registrations and 

support) envisage 

whole day each. 

The event was facilitated by Andrew 

‘Cosi’ Costello, with guest presentations 
by Kathleen Allan (GRDC) and Malcolm 

Buckby (SAGIT).   

The Staging Connections crew from the 

show were provided with a running 

sheet for our allocated stage time and 

professional comperes also helped 

introduce and conclude the session. 

GRDC and SAGIT banners were displayed 

on the show in addition to their logos 

being projected onto the stage screens. 

The winning entry for each category was 

YES  

September 

2015 








