






  

FIRST PRIZE: ‘High Flying Beer’ by Sascha Estens of Rabbit Hop Film, Moree NSW, 
with her clip showcasing the Crowe family.  

 

SECOND PRIZE: ‘Seed to Store 2016 – Studio Grain’ by Eve and Henry Green of 
Mitcham, Jen Frith and Peter Frith of Crystal Brooke, SA.  

 

THIRD PRIZE: ‘How to make toast’ by Zoe Lynch of University of Southern Queensland, 
Toowoomba.  

 

School Category 

FIRST PRIZE: ‘We grew it here’ by Aimee Gladigau, Bulla Burra Collaborative Farming, 
Loxton, SA.   

 

SECOND PRIZE: ‘Seed to Store: Canola’ by Nicole, Jaxon and Thalia of Keith Area 
School, Keith, SA.  

 

THIRD PRIZE: ‘Grain to Garment’ by Joel Bretag and Zac Cross of Lucindale Area 
School, Lucindale, SA.  

 

Other points of interest  

 The initiative was started earlier than previous years so that the competition 
could be integrated into the learning schedule of schools. Supporting resources 
were designed for both students and teachers to assist, with teachers 
commenting that they greatly appreciated this.  

 As of the end of September 2016, over 6000 views had been made on the 
entries (we made a page featuring the top five clips from the student and 
community entrants), with the School Category winner ‘We grew it here’ being 
viewed 4,780 times.  

 Media coverage included print, radio and social media, in the lead up and 
following the announcement of winners. This included a live interview with 
Sonya Feldhoff of ABC 891 from The Royal Adelaide Show. Great coverage was 
received in the Stock Journal, with a half page spread in the Cropping Section 
plus two online stories. All forms of media positively promoted SAGIT and the 
GRDC.  

 Over 500 students from 5 regional schools in South Australia’s south-east 
region enjoyed The Story of Australian grains presentation with our education 
team visiting their school for a free visit – the team consisted of Grains 
Ambassador Andrew ‘Cosi’ Costello, Young Farming Champion Emma Ayliffe 
and the AgCommunicators team. Positive feedback was received from all 
schools visited, with all expressing interest in involvement in years to follow 
(i.e. teachers are actually working to embed this initiative into their curriculum – demonstrating the worth of the program). Teachers appreciated the in school 
support provided by the AgCommunicators team and also valued the resources 
provided to assist students understand the grains industry and video clip 
production.  





  

stakeholders to 
ensure all are on 
board.   
Researching 
entrant criteria, 
liaison with Show, 
ensuring publicity 
through show 
schedules. 

guidelines for participants.  In line with 
branding design, sponsors and target 
audience were aligned with the 
scheduling detail. The schedule was 
launched on the RA&HS website in May 
and all entries could only be completed 
online.  To enter participants were invited 
to enter online at www.theshow.com.au.  
They then had to select “Show Entries and Results” then “Online Entries” and then “Seed to Store YouTube Clip Competition”. 
Administration assistance was provided 
by the RA&HS staff and included 
registration, tickets for finalists and prize 
distribution. Project Manager Brad Ward 
acted as this year’s competition liaison, 
assisting with ribbons and the Grand Final 
Presentations on the Coca-Cola Stage at 
The Show.  Specifications targeted school 
students and members of the wider 
community to make two entrant 
categories.  
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Developing 
branding of 
campaign / 
working with 
designer on logo  / 
establishing web 
and facebook page 
to promote award  

The 2015 YouTube promotional clip 
produced by Ambassador Andrew ‘Cosi’ 
Costello was used once again to launch 
the competition. The winning clips from 
2015 proved to be great in engaging 
students and showing what they could 
achieve with their entry.  
 
Jane McLean, graphic designer for 
AgCommunicators, worked with Sarah 
and Belinda to develop a promotional 
flyer, poster and school resources to 
advertise the video clip competition. 
There was a double sided A-4 flyer sent to 
schools and a one-sided A-4 flyer for 
displaying on pin up / promotional 
boards. The design featured Cosi and 
provided the essential information of the 
competition, how to enter and highlighted 
valued sponsors. Branding is attached in 
the appendix.  

YES 
April 2016   

3 Printing flyers to 
assist in the 
competition 
promotion plus 

A4 and A3 flyers were developed and 
distributed to schools and tertiary 
institutes as follows:  

YES 
 
May 2016   



  

postage. Include 
cover letter. 

 A4 Seed to Store Posters PDF were 
sent to 180 teachers South Australian 
Secondary Schools, with printed 
flyers being distributed to local metro 
schools and regional schools during 
presentation trips and posted to all 
agricultural schools.  

 A4 Seed to Store Posters and flyers 
distributed at: TAFE SA, University of 
Adelaide – Waite and Roseworthy 
and distributed to other University 
with agricultural courses across 
Australia as PDF file.   
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Use of existing 
data base to 
advertise the 
competition to - 
calling groups and 
encouraging them 
to be involved, 
visiting schools / 
organisations and 
meeting with 
groups if required.  
Engagement 
necessary to 
promote 
messages.  

The following promotional avenues were 
employed to ensure a wide reach of the 
initiative:  

 Distribution of advert to 
AgCommunicators Education 
Database. 

 Email advert to ATASA (Ag Teachers 
Association of SA) 

 Email advert to all state University 
media departments and ag faculties  

 Email advert directly to SA 
agricultural secondary schools 

 Email advert shared amongst 
appropriate networks of Food & Fibre 
Education SA, Art4Agriculture, Future 
Farmers Network, SA Next Gen, AgEx 
Alliance, Waite Institute.  

 Email advert and social media posts 
to SAGIT.  

 Email advert, CRM and social media 
posts to GRDC. 

 Email advert and social media posts 
to RA&HS. 

 Social media posts to Andrew ‘Cosi’ 
Costello. 

 AgCommunicators Mail Chimp advert 
to school, community and relevant 
industry contacts.  

 

YES 
 
September 
2016   

6 Travel to 
organisations to 
promote the 
grains industry 
and to encourage 

Secondary School Visits (full 
presentation including guests and Cosi) 

 St Francis de Sales College, Mt Barker 
SA ~140  

YES 
 
August 
2016   



  

people to enter 
the competition.   

 Unity College, Murray Bridge SA (plus 
apology from Lameroo High School – 
flyers and support materials sent) 
~45 

 Keith Area School, Keith SA ~ 90 

 Coomandook Area School, 
Coomandook SA ~70 

 Birdwood High School, Birdwood SA 
~140  
Other events promoted at 

 Prince Alfred College Careers Night 

 Immanuel College Careers Night  

 Mt Barker Careers Night: Cornerstone 
College, Eastern Fleurieu Area School, 
Heathfield High School, Hills Christian 
School, Mt Barker High School, Mt 
Barker Waldorf, Muraylands 
Christian, Oakbank Area School, St 
Francis de Sales, Birdwood High 
School 

 Tertiary Studies & Careers Expo  

 Careers & Employment Expo  

 Home Economics Conference  

 CONASTA National Science Teachers 
Conference  

 Primary Industry Education 
Foundation Australia Conference  

 Riverland School Visits: Glossop 
Primary School, Renmark Primary 
School, Glossop High School, Waikerie 
High School 

 NSW visits: Kooringal High School, 
James Ruse Agricultural College, 
Malabar Public School, Matraville 
Sports High School, Northlakes High 
School, Seven Hills High School, West 
Pennant Hills High School, 
Wilberforce Public school 

Schools were provided with a set of 
resources to assist them with 
implementing this competition in 
alignment with the current Australian 
Curriculum. This set included a teacher 
unit plan, overview and student task 
sheets. In particular, these resources 
addressed the general learning 
capabilities around using digital 
multimodal text through storytelling, 



  

engaging students in creating digital 
representations and using ICT and the 
cross-curriculum priority of 
sustainability. The areas of learning 
highlighted as a means to address these 
capabilities using Seed to Store were 
Science, Agriculture, Home Economics, 
English and Media Arts. 

7 Development of 
media and 
communication 
campaign to 
promote 
competition 
outcomes i.e. 
Twitter links, 
media releases, 
newsletter 
articles, 
newspaper 
articles,  radio 
interviews.  

Note summary in communication section  YES 
 
September 
2016  

8 
Follow up calls to 
chase entries  

Done.  YES 
 
September 
2016  

9 Providing support 
to video entrants - 
namely directing 
them to film best 
practice farmers 

Done.  All entrants were emailed and 
invited to view our stock footage library 
and chat with us about their entry.  
Follow up calls were made to remind 
them of entry cut off dates.  

YES 
 
September 
2016 

10 Receive a diverse 
array of 
competitive 
entries 

31 entries received, surpassing previous 
years.  Note the link to entries in the 
conclusion section.  

YES 
 
September 
2016  

11 Introduction of 
split category 
prizes. In its 
fledgling year, the 
competition had 
one open category.  

This criteria was addressed by creating two categories; “School Category’ and ‘Community Category’. These boasted 
equal prize money with 1st Prize winner 
of each receiving $1,000, Second 
receiving $150 and Third receiving $50.  

YES 
 
May 2016  

12 Reviewing five 
finalist entries and 
selecting finalists, 
arranging 
payment of 
awards, arranging 
certificates. 
Selecting blue 

Sarah McDonnell reviewed the 31 entries 
and using the judging criteria selected 
the top 5 entries for each category for 
review by the official judging panel: 
Malcolm Buckby, SAGIT, Andrew 
Etherton, GRDC, Belinda Cay, AgCommunicators and Andrew ‘Cosi’ 

YES 
 
August 
2016  
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