






  

First place in the school student category was Chelsea Wilksch, who lives on a farm 

growing canola, wheat, barley and pulses at Yeelanna on Eyre Peninsula. The clip told the 

story of how canola grown on her farm is transformed into canola oil.  

Second place in the school category was awarded to Katelyn Randall, Mackenzie Walter 

and Hana Green from Cummins Area School for their parody “Let it Grow”, while “Seeds 
to Splendid” by Lachlan Etherton placed third.  

In the community category, first place was awarded to Mark Habner and Britt Glover, 

Cummins, for their creative ode “Cheers to being part of ag”. This clip showcased how 

many people play a role in producing great grain – from research scientists to agronomists, 

communicators to financial managers and more.   

Lisa Richardson, also from Cummins, was awarded second in the community category for 

her clip “Glorious Grain”, and third was “Your Golden Year”, by Sascha Estens, Merri-
May Gill, Fi Claus and Sean Robson. 

An encouragement award was sent to the students from St Stephen's Catholic School, 

Pittsworth, Qld, who submitted a range of clips showcasing crop growth and production.  

The $2400 prize money was distributed to the top three entries in each category, with 
winners awarded on stage at the Royal Adelaide Show. The Blue Ribbon entries each 
received $1000 after deliberation and review by judge’s Andrew ‘Cosi’ Costello, 
Malcolm Buckby representing SAGIT and GRDC representative Andrew Etherton.  

 

Other points of interest  

• New supporting resources were designed for both students and teachers to assist, 

with teachers providing careers information in schools.  

• Media coverage included print, radio and social media. A highlight was the live 

interview with Sonya Feldhoff of ABC 891 from The Royal Adelaide Show. Great 

coverage was received in the Stock Journal. All forms of media positively promoted 

SAGIT and the GRDC.  

• Positive feedback was received from all schools visited.  

• Stock footage was again made available to those interested in entering and included 

mainly footage on on-farm processes.  

• Note that an entry fee of $10.00 per entry was maintained and is a requirement of 

the RA&HS. This was managed by the RA&HS and is considered an administration 

fee for servicing the competitive entry.  This fee was not received by 

AgCommunicators. 

  

 

 

 

 

 

 







  

postage. Include 

cover letter. 

Adelaide – Waite and Roseworthy and 

distributed to other University with 

agricultural courses across Australia as 

PDF file.   

5 

Development of 

data base to 

advertise the 

competition to - 

calling groups and 

encouraging them 

to be involved, 

visiting schools / 

organisations and 

meeting with 

groups if required.  

Engagement 

necessary to 

promote messages.  

The following promotional avenues were 

employed to ensure a wide reach of the 

initiative:  

• Posts on SAGIT, GRDC and 

AgCommunicators FB page. 

• Distribution of advert to 

AgCommunicators Education Database. 

• Email advert to ATASA (Ag Teachers 

Association of SA) 

• Email advert to all state University 

media departments and ag faculties.  

• Email advert shared amongst 

appropriate networks of Food & Fibre 

Education SA.  

• Email advert and social media posts to 

RA&HS. 

• Social media posts to Andrew ‘Cosi’ 
Costello. 

• AgCommunicators Mail Chimp advert to 

school, community and relevant 

industry contacts.  

YES 

 

May – Sept 

2017   

6 

Travel to 

organisations to 

promote the grains 

industry and to 

encourage people 

to enter the 

competition.   

Secondary School Visits (full presentation 

including guests and Cosi) 

• At Kimba, Wudinna, Lock, Cummins, 
Cleve and Whyalla. The 
AgCommunicators team also did 
additional school visits to promote the 
grains industry and the YouTube Clip 
competition to Balaklava High School, 
Urrbrae High School and Xavier 
College. 

 

Other events promoted at 

• Prince Alfred College Careers Night 

• Immanuel College Careers Night  

• Mt Barker Careers Night 

• Tertiary Studies & Careers Expo  

• Careers & Employment Expo  

YES 

 

June 2017   

7 Development of 

media and 

communication 

campaign to 

promote 

Note summary in communication section. 

Note a media release was issued at the first 

school visit and a second was issued at the 

competition.   

YES 

 

September 

to 



  

competition 

outcomes i.e. 

Twitter links, media 

releases, 

newsletter articles, 

newspaper articles,  

radio interviews.  

December 

2017  

8 
Follow up calls to 

chase entries  

Done.  YES 

 

Ongoing!!   

9 Providing support 

to video entrants - 

namely directing 

them to film best 

practice farmers 

Done.  All entrants were emailed and 

invited to view our stock footage library 

and chat with us about their entry.  Follow 

up calls were made to remind them of entry 

cut off dates.  

YES 

 

Ongoing.  

10 
 Receive a diverse 

array of 

competitive entries 

32 entries received.  

SAGIT and GRDC staff were involved in 

judging.  

YES 

 

September 

2017  

12 Reviewing five 

finalist entries and 

selecting finalists, 

arranging payment 

of awards, 

arranging 

certificates. 

Selecting blue 

ribbon winner 

(review of final 

videos, ensuring all 

participants have 

gained permission 

to post footage on 

web, arranging 

presentation 

ceremony) 

Belinda Cay reviewed the 32 entries and 

using the judging criteria selected the top 5 

entries for each category for review by the 

official judging panel: Malcolm Buckby, 

SAGIT, Andrew Etherton / Stephen Loss, 

GRDC, Belinda Cay, AgCommunicators and 

Andrew ‘Cosi’ Costello.   The panel then 

selected, in order, the top 3 entries for each 

category.  

Certificates and RA&HS prize ribbons were 

arranged for all entrants. Each participant 

and all participants received free entry 

tickets from the RA&HS.  

YES 

 

August 

2017  

13 

Facilitation of event 

ceremony / 

arranging event. 2 x 

staff (one as MC 

other as 

registrations and 

support) envisage 

whole day each. 

The Grand Final announcement was held on 

Tuesday September 6th, Grains Day at The 

Royal Adelaide Show. Taking place on the 

Golden north stage, Andrew ‘Cosi’ Costello 
drew a crowd, with guest presentations by 

Malcolm Buckby of SAGIT and David 

Shannon of GRDC.   

Finalists were invited up on stage to talk to 

Cosi and the audience, receive their ribbons 

and view the 1st Prize clip from each 

category on the big screens.  

YES  

September 

2017 









  

Media / Social Media Summary  
Stock Journal: Promotion of the Seed to Store Competition Awards ceremony at 
the Royal Show.  
 

 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Social Media Posts  
Posts promoting the video clips on the SAGIT, AgCommunicators, GRDC and Cosi’s social media posts. 3783 views!  
 
SAGIT – POST ON NATIONAL AG DAY TO PROMOTE THE CLIPS  

 
 
  



  

POSTS ON SOUTH AUSSIE WITH COSI, AgCommunicators and 

SAGIT – NATIONAL AG DAY  
 
 
 
 
 
 
  

Note that these three posts alone 
reached 6264 people.  



  

HITS ON OUR YOUTUBE PAGE (i.e. Click through to the clip via 

links in posts or newsletters ~1468 clicks/views, note that the 

videos were viewed thousands of times more than this via the 

embedded clips in the Facebook Feeds)    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



  

 



  

Feature Story in the Grain Producers SA Magazine:  
http://online.fliphtml5.com/gxpy/nmbb/#p=10  
 

 
 
 
  



  

GRDC Seed to Store Promotion 

Placed in Ground Cover and With the Grain E-Newsletter  

 



  

School Visit Media Promotion  

 


